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Nordea in numbers

B W S ©

Nationalities: Languages spoken: No. of employees in 2025: Nordea offices (countries):

+100 60 29,000 20
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Logins to our digital channels: Mobile bank in the Nordics basedon = Awarded “Best Private Bank in the
113 . customer and analyst ratings Nordics for Digital Customer
1 -6 blulon in 2025 Experience” by Financial Times
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Nordea 2026-30
Our vision and strategic priorities

The best-performing financial services group in the Nordics

Growth Offering Scale

Grow faster than the Lead with a compelling | Deliver scale benefits for
market and sustain high customer offering and the superior competitiveness
profitability best digital experience and efficiency

Accelerated by technology, data and Al

Supported by High-performance culture Capital excellence Sustainability at the core

Nordea




Technology, Data and Al will help us
accelerate our strategy by

Building the best digital customer experience at Nordic scale
Enabling this via a modern and scalable technology backbone

Using Al for personalised and proactive interactions




Customer Seamless Tailored Al-enabled

trust experiences banking people
Fraud and Al-assisted, Real-time Customer insights, automation
Al risk prevention conversational banking personalisation and digital delivery

Nordea
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Workforce
alignment, Al literacy,
\ and skills
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Partnerships X
Adoption ecosystem

Internal and external
communication

Adoption
accelerators







([  THANK YOU!

@ https://www.linkedin.com/in/kirstenrenner/
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